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	Executive Brief To EXECUTIVEMAXIMAX
	REF #:
	

	Project Name: 

Target Market: Who are we talking to ? Who is the promotion is aimed at:

Objectives: What is the one thing we are trying to tell them? State what services you are trying to move with this promotion/project:
Rationale: Why should the Target Market believe us?
Geography: Where are we telling them? List out the cities/regions for promotion

Timing: When are we telling them? When will the Promotion be run?
Concept of Promotion:


	Launch Date:  

End Date: 

Valid for what hotels:

Promo Suggested By:  

Approved By: 

Date:

Project Coordinator: 



	FOR EXECUTIVEMAXIMAX USE ONLY

	Marketing Cost: 


	Timing:


	Costs:



	TOTAL Program Cost
	

	PO#:
	BUDGET CODE:
	INVOICE #:
	EMM INVOICE #:
	ESTIMATE APPROVED BY:

	
	
	
	
	


APPROVED ______                                                                  ON HOLD _______                                                                    REJECTED ________

SIGNED :  

DATE:
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